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CZECH REPUBLIC, HUNGARY, POLAND AND SLOVAKIA: 
WHAT WILL THEY BRING THE EUROPEAN UNION? 

 
 
Brussels, 10th June 2004 
 
 
On 1st May 2004, the European Union, in the biggest enlargement ever, welcomed ten new 
Member States, among them the Visegrad 4 countries - Czech Republic, Hungary, Poland 
and Slovakia. 
 
While discussing enlargement, much was said about what EU membership would bring to 
the new members. But what do the people of Visegrad 4 think their countries have to bring 
to the EU? 
 
In April 2004, in the framework of the regular monthly CEORG omnibus research, 
representative samples of Czechs, Hungarians, Poles and Slovaks were asked the following 
question: “ As they enter the EU, Czechs/Hungar ians/Poles/Slovaks hope for all kinds 
of benefits associated with the membership. But what do you think your country can 
contr ibute to the united Europe?”  Each respondent could pick up to three answers from 
a given list.  
 
In the Czech Republic, Hungary and Poland, the respondents most often consider a cheap 
labour force to be their country’s biggest contribution to the EU (50%, 55%, and 55% 
respectively). Slovaks choose as their biggest contribution industriousness and hard work 
(47%), closely followed by cheap labour force (46%). While Poles put very high their 
tradition, moral values and religion (33%) and agricultural products (30%), Czechs offer 
tourist attractions and good vacations (44%) and an open market for Western products 
(31%), and Hungarians think their culture and art (36%) and industriousness and hard work 
(34%) will contribute to the EU. Slovaks are also proud of their well-educated society 
(33%) and creativity and cleverness (30%). 
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“ As they enter the EU, Czechs/Hungar ians/Poles/Slovaks hope for all 
kinds of benefits associated with the membership. But what do you think 

your country can contr ibute to the united Europe?”  
(pick up to three replies) 

 

Answers in % 
Czech 

Republic Hungary Poland Slovakia 

Culture and art 25 36 24 26 

Scientific and technical achievements 11 28 15 6 

Tradition, moral values, religion 7 13 33 18 

Tourist attractions, good vacations 44 29 19 30 

Industriousness, hard work 19 34 21 47 

Creativity, cleverness 22 17 6 30 

Cheap labour force 50 55 55 46 

Well educated society 29 7 19 33 

Open market for Western products 31 18 27 13 

Good agricultural products 7 18 30 17 

Good industrial products 7 5 5 7 

Nothing 3 1 5 2 

Hard to say 10 6 5 3 

 
NB:  Since there were up to 3 possibili ties to choose from the list, the sum of answers 

exceeds 100%. 
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Division by countries: 
 

Czech Republic  Hungary 

Cheap labour force 50 

Tourist attractions, good vacations 44 

Open market for Western products 31 

Well educated society 29 

Culture and art 25 

Creativity, cleverness 22 

Industriousness, hard work 19 

Scientific and technical achievements 11 

Good agricultural products 7 

Good industrial products 7 

Tradition, moral values, religion 7  

 Cheap labour force 55 

Culture and art 36 

Industriousness, hard work 34 

Tourist attractions, good vacations 29 

Scientific and technical achievements 28 

Good agricultural products 18 

Open market for Western products 18 

Creativity, cleverness 17 

Tradition, moral values, religion 13 

Well educated society 7 

Good industrial products 5  
 

Poland  Slovakia 

Cheap labour force 55 

Tradition, moral values, religion 33 

Good agricultural products 30 

Open market for Western products 27 

Culture and art 24 

Industriousness, hard work 21 

Well educated society 19 

Tourist attractions, good vacations 19 

Scientific and technical achievements 15 

Creativity, cleverness 6 

Good industrial products 5  

 Industriousness, hard work 47 

Cheap labour force 46 

Well educated society 33 

Creativity, cleverness 30 

Tourist attractions, good vacations 30 

Culture and art 26 

Tradition, moral values, religion 18 

Good agricultural products 17 

Open market for Western products 13 

Good industrial products 7 

Scientific and technical achievements 6  
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Methodology of the research 

Representative samples 
Face-to-face interviews 

 
Country Czech Republic Hungary Poland Slovakia 

Institute 
CVVM – Sociological 

Institute TARKI CBOS FOCUS 

Fieldwork 12.04.-19.04.2004 13.04.-21.04.2004 01.04.-06.04.2004 04.04.-08.04.2004 

Representation 
Czech population 

age 15+ 
Hungarian population 

age 18+ 
Polish population  

age 18+ 
Slovak population 

age 18+ 

Sample selection Quota sample Probability sample Random address Quota sample 

Sample size 1043 1027 993 1047 
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